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In January I became a partner at NAU, a unique design collective focused on the creation of 

narrative spaces. 

We often fuse physical & digital design, utilizing emergent technology and catering to markets 

including architecture, interior design, experience design, advertising, film, television and 

interactive media. NAU's principals are active innovators, pursuing a future design initiative, 

yielding such concepts as the Stratocruiser, and speaking at universities and conferences 

worldwide. 

NAU's partners include former Studio Daniel Libeskind architects Michael Brown and Jean-

Lucien Gay, former Zaha Hadid architect Pia Habekost, Hollywood production designer, Tino 

Schaedler and myself, Oliver Zeller.

I invite you to subscribe to the NAU newsletter and visit our new website at nau.coop. We 

have over twenty projects on display and also offer a sneak peek at our directorial & design 

work on several upcoming spec commercials and short films.
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http://www.nau.coop


Architecture | Aspria Hotel, Czech National Library, Apex Palace

Event Design | Paramount World, Star Trek Berlin Premiere



Digital Sets & Production Design | BMW S 1000RR Print Ad Campaign

Syfy House of Imagination Brand Film

An Urban Tragedy

OZ · Sunday, October 25th, 2009

Once perceived as the scorn of urban areas, graffiti at its best has resulted in murals that 

transform dull architecture and even derelict neighborhoods and decrepit walls into vibrant & 

appealing spaces.

Graffiti is a tradition that reaches into the annals of history. Ancient Rome was rife with it, 

offering social commentary, satire and a reflection of the times. One graffito near Palatine Hill 

in Rome, the Alexamenos graffito, is believed to be the earliest known pictorial representation 

of the crucifixion of Jesus. Of such significance to Rome's history, its graffiti was brilliantly 

brought to life by A52 in the title sequence for HBO's series Rome.

Where as modern graffiti can truly serve aesthetic needs, its ancient counterpart appeared to 

lack the same lofty aesthetics. Perhaps it wasn't as necessary in prominent cities abundant 

with ornate architecture and cobbled streets. Our modern urban areas maybe cleaner & more 

practical, but these concrete and asphalt jungles too frequently suffer from banality.

Granted graffiti has long been accused of producing "an atmosphere of social decay and 

neglect", its artists subjected as criminals. A preponderance on uninspired writing in modern 

http://artect.net/?p=1053
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graffiti, amateurish chaotic scrawls, gang communications and misguided placement, lends 

credence to this argument. Subjective material in today's uptight politically correct climate 

adds to the issue. It is understandable why local authorities would paint over or clean away 

such work.

However when the work is of such supreme excellence, when it clearly revitalizes an area, 

and its destruction produces a deterioration of the space, it is the local authorities that have 

committed a crime. Produced an urban tragedy.

Throughout England, the destruction of art by famed artist, Bansky, captures this disturbing 

trend. One that has shown a level of sheer ineptness and ignorance by local authorities. The 

common rebuttal that neither the cleaners, councils or organizations are professional art 

critics only serves to highlight their idiocy.

Several years ago London Underground workers painted over a renowned "Pulp Fiction mural 

visible near Old Street Tube station", of Jackson & Travolta holding bannanas instead of guns. 

A mural that made a highly visible, yet ugly section of an ugly building, interesting. Its 

replacement, an unsightly black swath. 

Ironically, several other less desirable graffiti appeared in its place, continually painted over, 

forming a dialog via architecture. From a request to bring back Bansky to an anti-terrorism 

scrawl and a philosophical comment " with a poor sense of scale", that declared "Nothing 

Lasts Forever".

In another tragic incident, workmen hired by the infamously incompetent Hackney Council, 

began painting over a Bansky mural on private property in Stoke Newington, East London, 

despite pleas to cease from the property manager. Their initial response, "The council's 

position is not to make a judgement call on whether graffiti is art." It was later added, "Due to 

a problem at the land registry, unfortunately our letters stating our intention to clean this 

building didn't reach the owner." 

The mural, commissioned by the band Blur for their 2003 single Crazy Beat, apparently 

"attracted tourists from all over the world and become a local landmark". Its destruction 

possibly resulting in lost tourism revenue for the borough and leaving an uninviting black blight 

in its wake. 

As the demolition of Penn Station spurred a historical preservation movement, it seems graffiti 

now needs its own preservation movement.

Images 1 - 5 | Bansky. Image 5 photographed by Richard Cocks via Flickr.

Image 6 | El Mac with Retna featuring Jolie Robinson.

Image 7 | El Mac with Reyes. Photography by FunkandJazz.

Image 8 | Unknown. 
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Behind the House of Imagination

OZ · Thursday, September 17th, 2009

On July 7th, The SciFi channel rebranded itself to Syfy. The new name was perhaps the most 

widely derided since Nintendo's market leading Wii. Nonetheless, it appears to be paying 

dividends with increased viewership. Syfy's previous identity remained intact with expanded 

brand potential, in an era where the traditional television model continues to erode.

Rather than being branded as a destiantion for only sci-fi, they really wanted "to own the 

imagination space." This led Syfy to commision an ident short film, House of Imagination, as 

part of their Imagine Greater campaign.

BAFTA & Cannes Lion award winning 4Creative spearheaded the endeavour, directed by 

Brett Foraker. Accompanying him, the cinematographer of Watchmen, Lost and 300, Larry 

Fong; and production designer Tino Schaedler, whose credits include Harry Potter and the 

Order of the Phoenix, and The Golden Compass. Visual effects were provided by the Moving 

Picture Company.

Following is a behind the scenes glimpse of the design, courtesy Tino Schaedler. Each set 

focuses on a space, featuring concept art & digital set designs accompanied by construction 

photos and the finished shot.
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House on the Hill


